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7 'o'fm/ Dz 7 ST2Y, DU’SHZIBBLEHAS GROWIN AS BOTH AN ARTIST
ANDA SMAN. STARTING AS L ,ﬁiﬁf&bFTﬁE YOUNG BLACK. TEENAGERS, DI SKRIRRBLE

£ ;

VERSATILE IN BOTH MUSI& 13209061‘70)\[ AND THE MUSIC BUSINESS, DI SKRIBBLE 11AS WORKED
WITH COUNTLESS ARTISTS, FRODUCERS, AND ENTRERRENEURS INCLUDING TAIO
CRWZ, BRITNEY SPEARS, SCOTT STORCH, WYCLEF TEAN, TOMMY LEE, . DIDDY AND CHARLIE
STETTLER. AFTER THIRTY YEARS IN THE BUSINESS, DJ SKRIBBLE CONTINUES TO TEST NEW GROUND
AND TO ASPIRE TO GREATERHEIBHTS IN THE MUSIC INDUSTRY. HIS PASSIONATE LOVE OF MUSIC,
THE EXCITEMENT BEHIND THE DEVELOPMENT OF NEUW ARTISTS, AND THE CULTURES SURROUNDING
MUSIC GENRES HAVE ALL FUELED HIS IMAGINATION TO CREATE NEW CONCEPTS.
HIS BRILLIANCE AS AN ARTIST INCORFORATES BLENDING HIP-HOF, HOUSE, AND ROCK.—ELECTRO
MUSIC IN NEW WAYS, ALL WHILE HIS UNIQUE VISION AS AN ENTERTAINMENT ENTREFRENEUR
FUSHES HIM TO CREATE UNFORGETTABLE EXPERIENCES.



SINGLES / REMIXES

“ONE STEP CLOSER” - DEBBIE GIBSON, PELOTON REMIX (2022)
VEN" - MARA VERONICA (2022)
"LONELY PEOFLE" - DEMI LOVATO, PELOTON REMIX (2021)
"CUTTHE LIGHTS" — CHRIS PEEDER. (2011)
“IF T WASN T FOR LOVE" — DEBRAH COX (2011)
“#TIGERBLOOD" — CHARLIE SHEEN (2011)
"WHATEVER.YOU LIKE" - - T.I. FT. DAVE NAVARRO (2010)
“LAST CALL" — MIDI MAFTA (2010)

"DANCE BAILALO" - - ¥AT DE LUNA(200%)

"My MAN” - - ALEXIS (200%)

| "GOTTATELL YOU" - - SAMANTHA MUMBA (200%)
VEYOUNO MORE" - - BOB SINCLAIRFT. SHABBA RANKS (200%)
 LATINO RIDE" — DI SKRIBBLE § FLASMIC HONEY (2005)

‘NEVER LEAVE YU~ - - LUMIDEE (2003)

"THIS IS FOR.MY PEORLE - - MISSY ELLIOTT (2002)
"MORE THAN LIFE" — JANA (2001)

"BOPN IN THE U.S.A." - - BRUCE SFRINGSTEEN (2001)
"DARE" - - WILLAFORD (2001)

ESSENTIAL FRESENTS: SURIBBLE'S HOUSE (2001) "LOVETHIS WAY" - - EDEN'S CRUSH (2001)
MOMA: RELOADED (2004) 2, DEMI 4 cmeeeme IS NOTOVER” - - GRACE (2007)
PERFECTO FRESENTS: O SKRIBBLE (2005) CUT THE LIGETS ' “operyian LIFE" - - 7ANA (2007)
DISNEY'S REMIX MANIA (2006 ) o e ¥ N\ “I’M NOT IN LOVE” - - OLIVE (2000)
THRIVEMIX 0 (2007) 4 ”,; -] 92

THRIVEMIX 04 (2007)

THRIVEMIX FRESENTS . TOTAL DANCE 2008 (2007)
TOTAL CLUB HITS (200%)
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A SKribb
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THRIVEMIX 5 (200%) \ biza B KELOADED ]
TOTAL CLUB HITS VOLUME 2 (2009) S Rt
TOTAL CLUB HITS VOLUME S (2009)
JERSEY SHORE SOUND TRACK. (2010)
THE NEW DANCE MIX USA (2073)

[BZA SUMMER SESSIONS (2015)




STREET SLANG
CHEEBA

0, sisng OF DOM TUFARO AND DT SKRIEBLE; SINCE THEIR
STUDIOFRADUCTION, DT SKILLS, AND MUSICAL CREATIVITY T0
ON A B8 ULAR.BASIS, RELEASES AND SCHEDULED RELEASES
IPSFEIEND AND MENTOR HAREY ROMERO'S LABEL BAMBASSA, SAVED
COF - 3?205;}&1‘/0;‘5, cz:/. ND.
CHARTS oﬂ');uL\?__x_ IGITAL OUTLETS m?nw SEVERAL RELEASES THUS FAR. STREET SLANG HAS
SHOWN T0 BE A STRONG PARTNERSHIP COMBINING D SKILL WITH MASTERFUL FRODUCTION THUS
FRESENTING GREAT MUSICAL ENOWLEDGE AND CULTURE WITH EVERY SET A SOUND THAT IS SURE'TO

ELECTRIFY AND CAPTIVATE THEIR LISTENERS, STREET SLANG IS PASSIONATELY GROOVING AND MAKING

.
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AS QUICKLY PEACHED TECH HOUSE /HOUSE/ AFRO HOUSE

s AAS BY

LABEL AFFILIATES
. e s s
o NERVOUSRECORDS . B : iﬂészﬁ
< PLEXOS Street Slang S;,ﬁg
2 LEM()N TUICE Eas_t Cst Swing l-;l’ % ﬂUAN}’BEAVO
o DELICIOUS RECORDS . VERSUS
o BAMBOSSA RECORDS e  DFCHUS
° MAELESD



COLLARORATIVE SHOWS
SCOTT STORCH & DJ SKRIBBLE LIVE

THE SHOW: (2 HOUR.SET) DT SKRIBELE HITS THE STAGE T0 GET CROWD ENERGIZED. SCOTT STORCH ENTERS
STAGE AND msw,gﬁdsgrzm' AS STORCH TEARS UPTHE KEYS, FLAYING HIS CLASSIC HITS. MUSIC

' Mzmw FROM START TO FINISH!
'I ﬂ
fﬂ?.ggra HOUSE, RAP

r WWTFYWEBESWH\IUES DATES, AND FROMOTERS IN
5 S [DENTIFY THE APFROTRIATE DEMOGRAPYIC THAT FITS WITH

&.



https://vimeo.com/396984840

TELEVISION & FILM

DI SKRIBBLE’S QUTSTANDING PERFORMANCE SKILLS WON HIM APPEARANCES IN MORE THAN TWENTY MUSIC VIDEDS,
TELEVISION SERIES AND MOVIES. HE IS MOST RECOGNIZED FOR 1lIS ESTABLISHED REL ATIONSHIP WITH MTV,
INCLUDING HIS LONG-TERM FRESENCE ON THE FOLLOWING HIT SHow's .

SFRING BREAK. (1998 - 2004) MTV TAMS, THE GRIND, AND TOTAL REQUEST LIVE.

: c : e
HIs cormf 10) W I T AU 12, P*fv HIM A HOUSEHOLD NAME AND DAILY ATTRACTION FOR MILLIONS OF

VIEWERS A$ ,;/,,-3:53'3 QUUEGE STUDENTS WHO SAW HI5 LIVE PERFORMANCES DURING SFRING BREA.

#EYtJ - " - . o~ fy j\] iz JI “

Et U BRITNE /;f:,z;m, vm (zom)
WILD ON SFRING BF p}%w Goo)=

MTV SFRING BE ’
“TWIX COMMERCIAL (2004 q’m
ILOVFTHF w'S" (covk) . |l —
"CRIBS" (DUB-EDITION) (2004) ;
50 CENT: REFUSE 2.0IE " (2005) N

"CAR.CRAZY" TV SERIES (2007 -200%)

"BIG PUN: THE LECGACY - #BO DOC" (2002)

“VH1’S TOP 1ov HIP-H0P VIDEDS OF ALL TIME " (2070)
“700 MOST SHOCKING MOMENTS IN HIP-HOP' (2011)
"FROTECT DAD" TV SERIES (2016 -2017)
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BLACK SHEEP-1 1" C4t
EPMD- MELLE MEL & SCORPIO0 FURIOUS 5

30TH ANNIVERSARY %%[,“"”"T"”“””"E AND MANY MORE

_hﬂrs\Aserzs AND TALENTS AS BOTH AN ENTERTAINER. AND AN
c}fmvswzm-oa AND £0-FRADUCER, D SKRIBBLE WORKED
UCER.CHARLIE STETTLER.TO BRING HIS EXTRAGRDINARY VISION TO
W&L PEMAIN A TRIUMAY IN HIP HOP HISTORY.
,@/;1 mp CHAPLIE STETTLER HAD CREATED A LIVE PERFORMANCE
ANN , «)hw's HIT TELEVISION SHOW YO! MTV RAPS. WITH
- MopETHA APTS STAGE, THE Stou) CREATED A NON -STOP NIGHT OF SOUND
G, (0 VISUAL EXCITENERT: AS N Au ‘ _' CE CHEERED THROUGHOUT A FOUR -HOUR.HIP HOP

170746

o DI SKRIBBLE

o CHUCK CHILLOUT
* DI SCRATCH

o D CARRI

* MARLEY MARL

o PED ALERT

OASEFX
DOV ETRESYH
EPMD

ERICB & RMIM
FLAVAFLAY

¥BS ONE

LARGE FROFESSOR.
Mc LrE

NICE & SMoaTH
ONYX

PHARCYDE

YOUNG BLACK. TEENAGERS
BLACK. SHEEP

KURTIS BLOW
FUSHNICKENS

£D 06

POXANNE SHANTE

FAT JOE

ON TJUNE 1, 2018, THE Y0! MTV RAPS 30TH ANNIVERSARY EXPERIENCE
BECAME AN UNPARALLELED EVENT AT THE FAMED BARCLAYS CENTER.IN
DOWNTOWN BROGKLYN. WITH MORE THAN 9,000 IN ATTENDANCE & OVER
200,000 VIEWERS WORLDWIDE, HIP HOP HISTORY WAS MADE! MILLIONS OF

IMFRESSIONS DEEMED THE SHow
"ONE OF THE GREATEST CLASSIC HIP-HOP SHOWS OF ALL TIME."
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IN A CAREER THAT SPANS ACROSS THE ENTERTAINMENT INDUSTRY - - WITH
RECULAR. APPEPRANCES IN FORULAR RUBLICATIONS - - DI SKRIBBLE HAS
EMERGED AS A FROVEN BRAND. OVER THE YEARS, HE HAS WORKED
ALONGSIDE MATOR. ORGANIZATIONS INCLUDING THE NFL, NBA, FLAYBOY,
DISNEY AND SONY, AND APPEARED FOR BRANDS DR, PEFPER, MALIBU RUM

— AND AQUAHYDRATE.

[)J . A FROVEN BRAND

_ OUGH DU'SHZIBBLE’S TRUE PASSION AND SUCCESS HAS ALWAYS BEEN
P0G Wsﬂls MUSIC, HIS PORULARITY AS A MULTIMEDIA PERSONALITY AS
5 ,& A§ A RENOWNED DT HAS EPRNED HIM RESIDENCIES AT MATOR.

~ /‘kgass THE COUNTRY. HIS ACCOMPLISHMENTS IN THE MEDIA
¢ m‘rﬂZOVEﬂIS PERSONA IS JUST AS MARKETABLE AS
mfﬁzapum-s HE FROMOTES.

e

) L L im0 E D 1S SHLLSETS. N
RPECENT YEARS, DI TIMES MACGAZINE HAS RANKED HIM #3 ON THE LIST OF THE WORLD'S TOPOI’S.
WHILE HE CONSISTENTLY FRODUCES TOP 10 BILLBOARD MIX COMALATIONS, D SKRIBBLE #AS ALSO BEGUN
COLLABORATING WITH FILMMAKERS T0 FRODUCE SCORES FORFILMS AND TV SHOWS.




SLANG
BEATRORT
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STREET



https://open.spotify.com/artist/1fpq7asNQ3PVMmP26ADosj?nd=1&si=frCkThTXTaamqvi3nVDbQQ&utm_medium=share&utm_source=linktree
https://www.beatport.com/artist/street-slang/663921
https://soundcloud.com/streetslang?ref=clipboard&p=i&c=1&si=1E7F364674CF4FFBACD80958D729B71E&utm_source=clipboard&utm_medium=text&utm_campaign=social_sharing
https://www.instagram.com/streetslangmusic/
https://www.instagram.com/djskribble/
https://open.spotify.com/artist/43FhtYLLBM0mVHKwqBOgu7?si=bMIMWl5HQYGDswWChcFBzA
https://www.facebook.com/DJSkribble/
https://twitter.com/djskribble

CAMERON COODRICH - MANAGER.
CAMERON B)ETOMIONIGHTMUSIC.COM /6;&7/ A

781 -820 -2846
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